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O e ie
What’s The Deal?

The ad e tisin  lands ape an e a dauntin  pla e o  someone ith 
di e ent p io ities su h as eatin  the ne t est ki k-ass ame .

That s h  e eated this eas -to-di est uide to the est ad e tisin  
hannels on the ma ket - i in  ou the ammunition to in esti ate u the  

o  help ou plan ou  up omin  ame elease. That s i ht! We e pulled 
to ethe  histo i  a e a ed data o  CPM ost per thousand impressions , 
CPC ost per li k  and CTR li k throu h rate  a oss di ital ad e tisin  

hannels alon  ith a aila le ad pla ements, eati e o mats and 
ta etin  options to sink ou  teeth into - e ause at the end o  the da  - 
the most impo tant aspe t o  hoosin  ou  ad e tisin  hannels is 
kno in  EXACTLY he e ou  potential ame s spend thei  time.

He e at Bla kmilk Gamin , e e ot TONS o  e pe ien e in plannin  and 
e e utin  ne  ame eleases, as ell as pushin  e e een titles to 
in ease use  a uisition. With % lient satis a tion, ou  onsultan  
app oa h to ma ketin  helps s ale up ideo ame ommunities hilst e 
inte ate ou sel es at pa t o  ou  inte nal ma ketin  team.

That s it! It’s time to di  in. I  ou ha e an  uestions o  ant to a an e a all to 
hat a out ou  di ital st ate  on ou  up omin  elease please don t hesitate to 
onta t me on: ni k@ la kmilkmedia. om o  ea h out th ou h ou  e site: 

. la kmilk amin . om.

Some O  Ou  T usted Pa tne s:

mailto:nick@blackmilkmedia.com
http://www.blackmilkgaming.com


T itte
Joinin  The Con e sation

People a e omin  to T itte  to dis uss the i est eleases, and the latest t ends. 
Game s a e onne tin  ith ea h othe , all hile en a in  ith the ands that the  
lo e, demonst atin  a desi e to dis o e  mo e as the  lean into the on e sations.
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T itte

Lo  CPM osts 
on a e a e ith 
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ta etin  options

CPM CPC CTR

$ . $ . . %

Ben hma ks

Ad Pla ements: Home Timeline, P o le, Sea h 
Results

Ad Fo mats: P emium Fi st Vie , P omoted T end, 
P omoted T end Spotli ht , P omoted T eets, 

Ca ousel Ads, Videos

Ta etin  Options: Lo ation, Lan ua e, De i e/Plat o m/Wi , A e, Gende , 
Con e sion, E ent, T eet En a e , Ke o d, Mo ies & TV, Inte est, Follo e  

Lookalike, st pa t : Follo e s, Custom Audien es 



Fa e ook & Insta am
Be Seen Whe e E e one Is Wat hin

Fa e ook s ad e tisin  o e s plent  o  solutions tailo ed spe i all  to help PC and 
onsole ame ma kete s meet thei  oals - ith the a ilit  to s ale UA a o din l .

O e   illion

monthl  a ti e use s

 
million

people a e a ti e in 
o e  ,  amin  
G oups ea h month

.  illion

people used at least one o  
Fa e ook s se i es in 

De em e  

%

 mo e o  Fa e ook use s 
time spent on amin  

onsoles sin e Ma h .

CPM CPC CTR

$ . $ . . %

Ben hma ks

Ad Pla ements: Ne s Feeds, Ma ketpla e, Video 
eeds, Ri ht olumn, E plo e, Messen e  In o , Sto ies, 

In-st eam ideos, IGTV, Sea h esults, Sponso ed 
messa es, Instant A ti les, Audien e Net o k nati e, 

Banne  and inte stitial, Re a ded ideos

Ad Fo mats: Ima e, Video, Ca ousel, Colle tion

Ta etin  Options: Lo ation, De i e, Demo aphi s A e, ende , edu ation, 
jo  title , Inte ests, Beha iou , Conne tions, Custom Conta t lists, Site isito s, App 

use s, Pa e En a e s, Lookalike Audien es , Lookalikes same as ustom
 

 million

people pla  instant 
ames ea h month on 

Fa e ook



Reddit
Ha ness The Communit

Reddit ad e tisin  is heap, lo - unnel t a  ith a hi hl -en a ed audien e and 
ildl  spe i  ta etin  ith an a a  o  amin  spe i  ommunities to tap into.

 million

monthl  a ti e 
use s

O e  .  
Billion

nati e ideos on the 
plat orm e ery month

%

Inte net use s -  
in the US use Reddit

, +

a ti e ommunities on 
the plat o m

Lo est CPM ates 
and  aste  

pu hase 
de isions

CPM CPC CTR

$ . $ . . %

Ben hma ks

Ad Pla ements: Feed, Con e sation

Ad Fo mats: P omoted Post , P omoted Video, 
Cate o  Takeo e , F ont Pa e Takeo e . T endin , 

Takeo e , Reddit Takeo e , Fi st Vie  Unit

Ta etin  Options:
Lo ation, A e, Gende , Inte est, Communities su eddits , Custom audien es 

eta etin , De i e
 



Tik Tok
Unleash You  C eati e Side

Basi all , i  Insta am and Snap hat hooked up ehind Fa e ook s a k, it ould 
p o a l  esult in somethin  a lot like TikTok.
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monthl  a ti e 
use s

%
o  all TikTok use s a ess 
the app on a dail  asis

spendin  an a e a e o  
 minutes pe  da  on 

the app

%

TikTok use s in the 
US et een -

$  illion

Estimated Tik Tok 
e enue in do nloaded app o  

CPM CPC CTR

$ . $ . . %

Ben hma ks

Ad Pla ements: Fo  You  pa e, Ne s Feed apps 
TopBuzz, BuzzVideo, Ne s Repu li , and Ba e , 

Pan le sele ted ount ies

Ad Fo mats: Auto-pla  e ti al ideo

Ta etin  Options: 
Custom audien e, Lookalike Audien e, Lo ation, Gende , A e, Lan ua e, Inte est, 

Beha iou  Video inte a tions, C eato  inte a tions , De i e



YouTu e
Be Seen Whe e E e one Is Wat hin

Gamin  has one mainst eam—so mu h so that, a o din  to amin  t ends anal st 
Ne zoo, it s one o  the most- at hed ontent ate o ies on YouTu e toda .
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 illion 
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%
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 million

amin  ho -to ideos 
uploaded to YouTu e

CPM CPC CTR

$ . $ . . %

Ben hma ks

Ad Pla ements: Video pla e , Wat h eed

Ad Fo mats: Skippa le ideo ads, Non-skippa le 
ideo ads, Bumpe  ads, O e la  Ads

Ta etin  Options: A e, Gende , Pa ental status, Household in ome, Inte ests 
A nit , Li e e ents, In-ma ket, Custom intent, Reta etin  Video, e site, app , 

Simila  Audien es, Pla ements e sites , Topi s, Ke o d, De i e
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Displa
Utilizin  Displa  and Nati e Ad e tisin

Se e ou  ads to use s ho t ou  spe i ations and isit ele ant e sites that ha e 
opted into spe i  displa  net o ks.

.  illion

ame s in the o ld 
that e an ta et

 e a tes

Monthl  onsume  data 
t a  In , in the 
amin  se ment is, up 

om  EB in . 
That’ll take 7m 

household omputers to 
store this amount o  

data

Hi hl  isual 
in ento  

oppo tunit

, ’s

o  displa  net o ks 
Goo le, Yahoo, 
Ta oola et

Lo e  CPC ates 
hilst usin  ele ant 

pla ements

CPM CPC CTR

$ . $ . . %

Ben hma ks

Ad Pla ements: Va ious e sites, a ti les, 
hannels, lo s et

Ad Fo mats: Small s ua e, Ve ti al e tan le, 
S ua e, T iple ides een, Inline e tan le, La e 
e tan le, Net oa d, Sk s ape , Wide sk s ape , 

Hal -pa e ad, Po t ait, Leade oa d, Banne , 
Leade oa d, Top anne , La e leade oa d, Bill oa d, 

Pano ama, Mo ile, Mo ile anne , Mo ile anne , 
La e mo ile anne , Full pa e takeo e , Responsi e 

HTML, Ri h media, D nami  eati e optimisation 
DCO

Ta etin  Options: A e, ende , pa ental status, household in ome, Inte ests, 
A nit , Li e e ents, In-ma ket, Custom intent, Reta etin , Simila  Audien es, 

Pla ements, Topi s, Ke o d, De i e



X o
P emium Visi ilit  on X o  Dash oa d

Ads t seamlessl  ithin the X o  dash oa d, enti in  use s to inte a t ith ad 
ontent in deepe  and mo e meanin ul a s. Tailo ed e e utions that p o ide the 
e i ilit  to a hie e oth B andin  and Di e t Response KPIs.
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monthl  a ti e 
use s

%
o  use s si n-in, 

allo in  uni ue and 
unpa alleled ta etin  
le e a in  uni ue st 

pa t  X o  data

P emium 
Visi ilit

on X o  Dash oa d

Con e sion t a kin  
allo s o  

pe o man e 
optimisations

Allo s us to ta et 
ased on 

ompetito  ames 
and ame en es

CPM CPC CTR

$ . $ . . %

Ben hma ks

Ad Pla ements: Homepa e, Sto e

Ad Fo mats:

Cli k to sto e, Landin  E pe ien e

Ta etin  Options: Gamepla  se ments A tion & Ad entu e, Ca d & Boa d, 
Famil , Fi htin , Puzzle & T i ia, Ra in  & Fl in , Role Pla in , Shoote , Spo ts, 

St ate , Bespoke Custom P e ious title pla e s, E lude p e-o de s and 
pu hase s, Lapsed pla e s, Hi h in- ame pu hase s, Competiti e titles

 



Pla Station
Pla  Ad e tisin  Has No Limits

Di e t esponse ad e tisin  on the Pla station sto e an in ease di e t etu n on 
in estment, hilst ampli in  ou  oi e in ont o  hi hl  ele ant ame s. Conta t us 
to et spe ial a en  ates on all Pla station ad e tisin .
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%

Sha e O  Voi e o  
Tenan  Pla ements

CPM CPC CTR

$ -$ $ . . %

Ben hma ks

Ad Pla ements: Featu ed, Sho ase, Main Line 
Tile, G id He o, Sto e Li e He o, What s Ne  So ial 
Feed, Featu ed on Pla Station, B anded Sto  Line 

Ad Fo mats: Full S een takeo e  Tenan  
pla ements , Stati  Ima e, Video

Ta etin  Options: Gende , a e, Custom, Game O ne ship, O  the shel  
eha iou  en e p e e en e, so t a e, past pu hase,mo ies & TV, su s iptions, 

pe sonas
 

P emium Sto e 
Positionin

on ad p odu ts



T it h
Displa  Ad e tisin  - But Make It Gamin

Captu e ou  audien e's attention ith hi h-impa t displa  units and unskippa le ads 
that ea e di e tl  into li e oad asts.
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CPM CPC CTR

$ $ . . %

Ben hma ks

Ad Pla ements: Homepa e, Content pa e, 
St eams

Ad Fo mats:

Homepa e Ca ousel, Homepa e takeo e , Homepa e 
Headline , Medium Re tan le, Supe  Leade oa d, 

P emium Video

Ta etin  Options: Plat o m, Gen e, Games



Influen e s
Utilizin  Displa  and Nati e Ad e tisin

Gamin  in uen e s ha e a i  impa t on the pu hasin  eha io  o  thei  ollo e s. 
As ame s li e-st eam themsel es pla in  popula  ideo ames on plat o ms like 
T it h, and YouTu e Gamin , the  a e a le to sho  o  the ames the  enjo .

TWITCH AD SPACE

YOUTUBE AD SPACE

Pa t sponso ed let’s pla  ontent
-  minutes amepla  ontent 
om ined in a so ial ideo 

1

Mentions
Shout out to and o  sponso in  the 
sele ted ideo and takin  points a out 
the ame and the link

Video Title
Game title eatu ed in the ideo title

Video Des iption ith Call to 
A tion
Des iption and Call to A tion link in 
the ideo des iption

2

3

4

Let’s Pla

Sponso ed St eam Title
A sponso ed title eatu in  a hat ot 

ommand

Des iption Banne

Chat ot Messa e
An automated sponso ed hat ot 
messa e to push a all to a tion link

Gamepla  sho asin  the ame

An en a in  anne  to push the 
messa e and all to a tion

1

2

3

4

$ $ . $ .

CPM CPC CPV

$ . $ . $ .

CPVH CPC CPE

CPVH = ost per ie er hour
CPE = ost per en a ement
CPV = Cost per Vie



Visit ou  e site and et in 
onta t toda  o  a espoke 

st ate  plan om leadin  
ma ketin  p o essionals in the 

amin  indust :

. la kmilk amin . om

CONTACT ME: ni k@ la kmilkmedia. om

THANK 
YOU!

http://www.blackmilkgaming.com

